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EVE
OLIVIA RODRIGO WILL DEBUT HER NEW ALBUM "SOUR" WITH
A ONE NIGHT ONLY SHOW AT THE FORUM IN LOS ANGELES.

—GOAL

SELL OUT THE FORUM (17,505 SEATS)
MARKET STRATEGY

THE ONE NIGHT ONLY SHOW WILL MAKE PEOPLE MORE COMPELLED
T0 BUY TICKETS TO THE EVENT. SPOTIFY WOULD ALLOW MEMBERS
TOGET ACGESS TO TICKETS FIRST. THE POPULARITY OF HER MUSIC

BEGAN ON TIKTOK. HAVING POPULAR INFLUENCERS ON TIKTOK
POST ABOUT THE EVENT WILL BRING EVEN MORE TRAFFIC.

TWITTER: 889 MILLION FOLLOWERS | 1| oF THESE INFLUENGERS HAVE PROMOTED
5% ENGAGEMENT

B | OLIVIA IN ONE WAY OR ANOTHER. OLIVIA HAS
- 1% CONVERSION I MENTIONED THAT SHE TAKES A LOT OF INSPIRATION

D AL | FROM TAYLOR SWIFT, AND TAYLOR HAS POSTED

| | ABOUT AND COMPLIMEENTED OLIVIA AND HER MUSIC.

OLIVIA'S MONTHLY LISTENERS: 36 MILLION o * 6poiFY pOES EARLY ACCESS TO TICKETS WITH

— 10% ENGAGEMENT | SOME OF THEIR ARTISTS, AND SNCE THSIS A ONE
o 3% CONVERSION NIGHT ONLY SHOW, THIS WILL INCREASE TICKET

SPOTIFY =500,200 b C0LES BECALSE OF SCARCTY. INMY FALLON HAS
b 100 0LV ON HER SHoW, BY MENTIONNG THE

- AVERAGE VIEWERS: 1MILLION I 01 0ERUT SHOW, SHE WILL GAIN GLIGKS AND

7N LA b TRAFFIC.ZANE LOWE IS A POPULAR INTERVIEWER
) N 97 CONVERSION | WHO WORKS WITH BIG NAME ARTISTS. Hi
JIMMY FALLON * 7500 | INTERVIEW WITH HARRY STYLES GOT OVER 6
THE TONIGHT SHOW | MILLION VIEWS. FANS OF OLIVIA WOULD LOVE TO

PWHTTER: 653K FOLLOWERS ™ o S N ALBUM INTERVIEW BEFORE THE SHOW AS A

0
PHAEIGEREHERT 'WAY OF PROMOTING. EMMY HARTMAN IS A POPULAR
5% CONVERSION
+ 2440 ' TIKTOK INFLUENCER WHO HAS MADE MANY VIDEOS

' ABOUT OLIVIA RODRIGO AND HER MUSIC. SHE HAD A
PART IN THE POPULARITY OF OLIVIA'S FIRST SINGLE

ZANE LOWE
== ‘DRIVER'S LICENSE". ALL OF THIS ESTIMATED

@EMMWEE ON TIKTOK: 2.1 MILLION FULLUWEI*

5% ENGAGEMENT b cNGAGEMENT WOULD PRODUCE AROUND 1 MILLION
0% CONVERSION b PEOPLE CLICKING TO GET TICKETS TO THE SHOW OR
+5250 ! TO LISTEN TO HER MUSIC.




