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Press Play
This company allows you to create a 
profile by simply logging in to your 
existing music streaming account 
such as Apple Music, Spotify, 
Soundcloud, etc. 
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The content shared on the app is all through users and advertisers. Content that users 

share on the app comes from their existing music streaming services. Each post has a prompt 

that must be filled out.  You also have the opportunity to add photos to each post, but it is not 

required in order to create content. Prompts can be about anything, and you can create your 

own prompt.  An example of a prompt would be “I listen to this song when...” and you can 

add a message or photo. This is a fun and creative way to share music with friends. 

When scrolling through the home page or the “timeline”, users can see what their 

friends are posting. You will also see advertisements from companies as well as other users 

promoting their own music. One unique concept of Press Play is the ability to listen to the 

songs your friends are posting no matter what streaming service they use. When you click on a 

song in someone’s post, it will automatically open on the streaming service logged in on your 

account
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What will it look 
like?
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Financial Plan of Press Play

In order to gain users, the company will pay 
influencers to advertise Press Play on their social 

media like Instagram and TikTok. Social media 
influencers have an incredible reach when it comes to 
advertising on their platforms. Influencer marketing 
simply put, is word of mouth. Consumers are more 

likely to trust the opinion of someone they trust or a 
celebrity they idolize over a company’s own 

advertisement.
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Press Play will hire influencers such as Loren Gray. Loren Gray started her social media career 
by gaining popularity on TikTok. She now has a successful music career and works as an 
influencer for many brands. This is the perfect person to advertise Press Play because Loren 
Gray brings both industries together into one. Loren Gray has over 22 million followers on her 
Instagram account, @loren. One post on her Instagram account has the ability to reach 
thousands of potential users.  

Influencer Marketing 

@lorengray
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Market Analysis

 Over half of Spotify's user base is under the 
age of 35. 29% of Spotify users are millennials, 
while 26% of them are under 24 years old.  
(Hlebowitsh). Over two thirds of total Instagram 
audiences were aged 34 years and younger and 
this makes the platform particularly attractive 
for marketers according to Statista.  

Press Play is a combination of two industries. It 
combines the music industry with the social 
media industry. In the past decade alone, these 
industries have shifted and changed 
tremendously. This platform will target anyone 
who enjoys music and the typical façade of 
social media.  It is mostly younger generations 
who are most active on social media.We can 
predict the audience by looking at a popular 
music streaming sit and a popular social media.

https://siteefy.com/author/nadia/
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Why choose PressPlay?

Scrolling through Instagram can get boring.

You and your friends can listen to music together in real time. 
Similar to group messaging, you can send a playlist to your 
group chat or direct message and listen synchronously.  

Personalized Social Media

In 2020, the world was turned upside down because of the corona 
virus pandemic. Streaming grew exponentially. A big part of music 
was changed because of covid-19. We didn’t have the opportunity to 
go to see concerts with our friends who love the same music as you. 
Missing out on live music is what inspired this app.  

Press Play allows it’s users to choose their own color 
palette on the app. Similar to a light mode and dark mode 
it gives you a few options to choose from.

Advertise Music on PressPlay

Small musicians can gain a following and an audience on Press Play. 
You can see what users listen to the same genre and can advertise 
on their timelines. As long as your music is available on streaming 
services, you can add them to your posts. Promoting your music on 
Press Play is easy.

Listen Together
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